


About NADbank

NADbank Inc. is the principle research arm of the Canadian daily newspaper industry.  NADbank designs and conducts research in Canadian markets to provide cost effective and accurate in-
depth information to assist in the buying and selling of newspaper advertising.  NADbank is a tri-partite organization made up of newspapers, advertising agencies and advertising members.

For more information about NADbank please visit our web site: www.nadbank.com or contact Anne Crassweller, President at 416-923-4502

Newspapers, printed and online editions deliver a weekly audience of 
nearly 8 out of 10 Canadians – That’s impressive!

Newspaper Audience Databank Inc.

Online Readers are Frequent Readers of 
Printed Dailies

Online readers are more frequent readers of printed dailies 
than those who only read printed editions. Adults who read 
only printed newspapers read an average of 4.9 issues 
Monday to Friday compared to online readers who read an 
average of 5.4 issues each week. Providing readers with 
more choices drives readership between the options.

Market by Market

Like print readership, online readership varies by market and 
newspaper from 11% of adults in Québec City to 30% in 
Halifax.

As well as online editions, “Hub” websites publish news and 
entertainment content and house individual newspapers; 
Canada.com (Canwest), Canoe.ca (Quebecor/Sun Media/
Osprey) and Cyberpresse.ca (Gesca). Readership of hub 
websites adds to online readership; it can add anywhere from 
3% of adults in Halifax to 24% of adults in Québec City.

Newspaper Websites Deliver Results

Newspaper websites are accessed more often than other 
media sites each month. Further, Jupiter Research (2008) 
found that more than half of consumers would take action 
after viewing a local newspaper site. This was greater than 
local TV sites (44%), local magazine sites (42%), user review 
sites (39%) and portals (37%).
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Online Editions With Hubs

Readership online varies by market
Online editions and HUB websites
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