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Where Do Canadian Adults Buy Their Grocery?
2003 & 2008



Grocery Shoppers Demographic Profile
of Households

49Avg. Age

$71KHHI
$109Avg. $ on 

Groceries/wk

30%Rent home

35%Some 
University +

58%Female
51Avg. Age

$72KHHI
$114Avg. $ on 

Groceries/wk

28%Rent home

37%Some 
University +

62%Female

Supermarkets Local Farmers Markets

NADbank 2008, Household Weighting, Shopped at in the past month, All Product Markets



Local Farmer’s Market Shoppers’
Readership
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Local Farmer's
Market Shoppers

Adults 18+

Read Yesterday 5 Day Cume 6/7 Day Cume Total Weekly Readership

NADbank 2008, Population Weighting, All Product Markets


